FreshFare’s Proposal

By Grace Foo
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Introduction

FRESHFARE

What is FreshFare? FreshFare is a delivery app, where home chefs can easily set up their own online
stores on this app. Users will be able to order/pre-order meals from these home chefs and have it
delivered to them with seamless delivery, and the home chefs will have an easy platform they can use to
be able to promote their own home businesses.

Why the name FreshFare?

The food is freshly cooked by the home chef, and for the word fare, fare can be defined as the amount of
money paid for a journey, also fare can also be used to describe a range of food as well. Thus, means that
the user will pay a fare for freshly cooked food to arrive at their doorsteps.

Background

I plan to make a delivery app, where people can order home cooked from home chefs, to be delivered to
them seamlessly without any convocation or need to meet up physically to pick up food, which reduces
the spread of covid and give business to home chefs.

[ first thought of this idea when covid-19 first started. My mother had a couple of friends who were in the
food and beverage industry. However, due to the lockdown, many of them lost their jobs. This is
supported by an article from CNBC stating that “ vast majority of the industry’s layoffs were in food
service, where the government said 5.5 million chefs, waiters and cashiers lost jobs.” (Franck, 2020) .
Those chefs tried to make money by selling food they had cooked in their own homes, however, the only
ways they could promote their business was through WhatsApp and their own personal social media, but
at times still struggled to find potential buyers, and were struggling to continue taking care of their
families. Additionally, I also realized that due to covid-19, some people may not be with their families, and
may miss eating home-cooked food. Thus, I thought of an idea that could help these home chefs, by having



a dedicated platform where users who want to buy homemade food, can easily buy food from these home
chefs, to be delivered to their houses without much contact with others.

Why retain FreshFare in a post covid world?

The benefits of retaining this app post covid today are that there are still home chefs who want to
continue selling their food and people who want to buy home-cooked food. As seen from an article from
Mothership, Cassandra Xu, who is a housewife and went on to being a home chef, and later created a
telegram group to help promote and sell other home chefs food named cook for more, which proves that
multiple are still trying to make a business as a home chef.

This is the telegram
group, as you can see its

still quite active and there

are multiple members in
this group, proving that
there is still a market of
home chefs that we can
target, post covid.

As well as potential —

buyers

Cook for More

Main Chat
Shania Chua joined the group

Sengkang
Thea: @

® Redhill/Tiong Bahru

Talitha
(o]

East Coast/Marine Terrace/Siglap/Joo Chiat

D Serangoon/Kovan / Hougang / Woodleigh

wc
Toa Payoh Central
chC: @

Main Chat

Fernvale
L« ()/, 74 //m///"/

Pineapple Tavi

West Coast/Clementi

DM TO ORDER

» Ang Mo Kio
Rachel: 88

Good Morning Everyone ! @

Open order 22nd May - 26th May
Self collection at Hougang Avenue 2
Delivery charges base on location
Dm to order

Thank You!

Ang Mo Kio / Yio Chu Kang
Rachel: §§

Yew Tee

By keeping up FreshFare in a post covid world, we can help these home chefs promote themselves on a
dedicated platform without worrying much about delivery, or contacting people, as the delivery will be
seamless without much interaction with the customer.

Additionally, with post covid and people going back to work, the average Singaporean can be quite busy,
they are unable to have time in a day to cook at home, as shown in an article from Moneysmart, stating

“ With 1 in 5 Singaporeans working more than 11 hours a day, spending time buying groceries and

whipping up something edible in the kitchen can seem like too much of a sacrifice.” (Poh, 2015). And
leading with only about 22% of Singaporeans cooking at home, this is supported by an article from CNA,
stating that “A recent survey has shown that just 22 per cent of Singaporeans cook at home daily, compared to

those in other cities such as Shanghai and London.” (Chia, 2022) . Due to the lack of cooking at home and being
busy at work, some Singaporeans may miss eating home-cooked food but want it at their convenience, since
their so busy, thus FreshFare may be a solution to this issue, where it can be easy to place an order for a home-
cooked dish, with seamless delivery without much contact, to save time in their busy lives.

A summary of the proposed enhancements is making an app where you can easily set up a profile to start
selling home-cooked food as a home chef and to be able to deliver the food to someone who wants to eat
home-cooked food, with seamless delivery. It is still useful today as there are still multiple home chefs
who are still trying to make business, and many Singaporeans who are busy may rely on the app for a
freshly cooked meal that can be easily delivered to their homes


http://www.mediabuzz.com.sg/asian-emarketing/159-asian-e-marketing/november-2011/1419-a-glance-at-singapores-work-centric-culture

This app is meant to target home chefs for they to have a dedicated platform to easily set up a store from
their homes with cheaper and seamless delivery, and to users who want to buy home-cooked food.

Core objectives

A user who wants to set up an online store selling food, and for it to be easily delivered to others.

A user who can buy home-cooked food on a platform easily without much hassle

Competitive Apps in Singapore

1. Carousell

Carousell is an app where locals can promote and sell services, and second-hand items

Corouse" Electronics  Fashion  Luxury  Services Cars  Property 83 All Categories Register  Login m

42 search results for 'home cooked food delivery' in Singapore

Save this search

(' Food & Drinks v ) Best Match ~ Condition ~ Price v Free shipping Carousell Protection Deal Option ~ More filters ==

asfiasabraham % christmasbb1974
4214 hs o

™ ashfin Kitehon

700D MENU

iy

Advantage as a platform to buy/sell home cookin
- Good way to promote their cooking as Carousell has a system where you can spend money to
promote your listings. Additionally, many Singaporeans use carousell
- There are reviews so people can trust the home chef if the reviews are good

- Able to filter listings, for example, to filter cheapest to the most expensive, filter listings that a
near to a certain location

Disadvantages as a platform to buy/sell home cookin

- Notmany listings and options to choose from

- Mostlistings don’t have an option for delivery and or have delivery that is seamless and requires
a lot of back and forth, which turns off people, instead of a one-stop payment. Additionally,
because of the lack of delivery and pick up only being available, this could increase the spread of
covid-19

- App is not mainly focused on home-cooked food



2. Facebook Marketplace

Facebook market place is where you can join a group and find things that you would want to sell
or buy. In this case ill be looking into the facebook market place groups called SG Home Cook
Food and share food singapore.

facebook Email or phone Password Forgotten account

SG Home Cook Food
(Marketplace)

Q Put Jroup - 4.8K members

About Buy and sell Discussion Media Questions Events

About

¢ Wong Mun Teng
o °

- Sharing is Caring. Share your favorite home
Home Based Business & cooking recipes, pictures and videos here as you
spread your love through your cooking. Everyone
tha... See more

Q Public

INTACESELLER Anvone can see who's in the aroun and what

Christmas Set 4

Order now at httpsy//danielicious.orderform.sg 11

facebook Email or phone Password m FafpitiEsac
2 B 2 ¢ & \VQ SO
12

)%\Qésf’a,mﬁ@@ 9

PN Si

Group by Share Food Singapore

Share Food - Buy & Sell Home
Cooked Food

v
@ Public group - 2.1K members

About  Buyandsell  Discussion  Featured  Media  Questions  Events
Featured ® About
r& William Seow updated the Rules [updated as of 28th September 2020]
description. Here's what mem We have received a lot of request to allow the
: e jrou selling of home cooked food on this group. We
[updated as of 28th September 2020] are going to C... See more

1 Follow Listing G @ Public

We have received a lot of reauest to allow

Advantage as a platform to buy/sell home cooking

- Multiple users use facebook market place and there aremultiple people in this group as well.
Thus there are more possible options for buyers and there would be more eyes on the home
chef’s buisness

Disadvantages as a platform to buy/sell home cooking

- Facebook market place as a whole, doesn’t focus fully on promoting home cooked food by home
chefs

- There is no way to put feedback or to review people’s food publicly, which may create a lack of
trust among users

- Mostlistings don’t have an option for delivery and or have delivery that is seamless and requires
a lot of back and forth, which turns off people, instead of a one-stop payment. Additionally,



because of the lack of delivery and pick up only being available, this could increase the spread of
covid-19

- The groups don’t seem very active at times

3. Deliveroo
Deliveroo is a food delivery app, where users can browse and order food from restaurants

quickly browse great tap and add an item. track your ot
restaurants near you And another... your doc

Advantage as a platform to buy/sell home cooking

- They offer seamless delivery
- There are ratings for the restaurants
- There are multiple promotions on the app

Disadvantages as a platform to buy/sell home cooking

- Hard to set up as a seller on the platform, especially if you are a home chef

- There is no description of those reviews, thus users may be lacking the reasons why the
restaurant received that review, for example, maybe the dish had hair or plastic in the dish, and
the restaurant may be rated 3 stars. Users can’t filter and or see the response why it is the case

Functions

Mobile app functions
1. Setting up your own “store” easily as a home chef

This function is for home chef’s to be able to easily set up their stores on the platform. They can
set up their listings and profile and receive alerts and orders

Step 2
When signing up
and picking the
option of home Signing up as a?
chef

Customer



You can make and edit
your profile and store
through “setting up

Food $eu|n9 up your kitchen”
Delivery our

: kitchen (0

=5 &

—,V——

When clicking “setting up your kitchen”, it shows this system for your home kitchen.

The first page is the order page

You can see all the orders you have received for your shop, both MTO and pre-orders

option to open the shop
( to receive orders ), and
to close the shop

( closing all orders for
the day )

This button is
for orders

<

Open/Close shop

Orders

Ondeh Ondeh (pandan)

1% 10 piece
For Jessica

Chwee kueh

1x 5 piece
For Jerome

Kueh lapis ( pre order)

1x 6 inch kueh lapis
30 May
For Peggy Lee

The next section is the alerts. This shows the alerts and notifications to the home chef, showing if the
delivery driver is here to pick up the item, or that the item has reached the buyer



Alerts/notifications

Delivery driver arrived

Ondeh Ondeh (pandan)
1% 10 piece

For Mira

Delivery has reached

Ang Ku Kueh (peanut)
3x pieces
Ang Ku Kueh (seseme)
3x pieces

For Andrea

Delivery has reached

Kueh Lapis
1x 6 inch

For Melvin

Delivery driver arrived

Ondeh Ondeh (potata)
1= 10 piece

For Josh

This icon is
for alerts.

The next section is to add a new product. The user can add images to the product, give it a title, tag the
item for made-to-order or for pre-order ( pre-order is for dishes such as baked dishes, which takes time
to cook ), give it a price, and give the product a description

<

Add new pI'OdUCt
Add image

Product title

Name the product

MTO/Pre Order Price

Insert price
Description

Enter description

This icon is
for adding
new items.




The last section is the chef’s profile, it shows the chef’s products, the reviews and about. The chef can edit
their background image, and their profile picture. They can also add their social media for more potential
exposure for their business

@Julie's kueh 774.5

You can click
here to see the
reviews

Chewy pandan and coconut
flavoured balls

10 piece | MTO $5

Kwee Kueh

Rice kueh steamed with fried
shallots on the top

5 piece | MTO

Kueh lapis ( pre order )

Delisious Kueh Lapis, baking
layer by layer in the oven

8inch | pre order  $20

You can click

here to see the
about

This icon is for
the profile




This is the review page. Some users may not trust some of the chefs on the platform, so for users to trust
the chefs, there should be a review tab. The home chefs may also learn how to improve from the feedback
given in the reviews.

Peggy
75 Very delicous and fresh

Andrwe

Trd

Nicle
5 1 liked it alot

James
%74 Could be tastier

@Julie’s kueh 774.5

Products Reviews = About

We sell freshly made kueh in my
store!l
please come support me

Follow me on face book and
instagram



2. Being able to browse and order a meal

Here you can browse for food to order. It will show you all the stores that are available to order from.
You can pick a store and have a look into more details and the foods they offer and later be able to
order a meal straight to your doorstep

Food 333:“9 up
To browse you can Delive
click on food ry kitchen

delivery

Julies Pies

shrimp’s home

After clicking on food delivery you can browse the options. You can click on a store you want to look more
into

Shows that
the dishes are
made to order

Ming Chickens
MTO

. i
/ " -

Shows that the Julies pies
. Pre Orders

dishes are only

pre order

After clicking on the store you want, you can look more into the store, you can see the products, reviews
and the about page as well. You then can click on the plus sign to open up the next page, where it shows
more details when ordering



Chicken

Products

Roasted Chicken

You can see how much
stock there is left, for this A chicken roasted for 2
hours. Seasoned with
example there are 2 paprika, herbs and spices
chickens left. This is so the B )2 whole chickens left $15
user who is trying to buy
delivery knows how much
is left and wont order more
than the app says so

Roasted Chicken rice

Classic chicken rice stewed
with chicken stock and

ginger, with roasted chicken
3 meals left $4

Classic chicken rice stewed
with chicken stock and
ginger, with steamed chicken

0 meals left $4




After clicking on the dish you want to buy, it shows a ordering page and the dish in more detail. You can
adjust the order, like having no chili or no cucumbers and the quantity. After customizing the dish you can
also add it to your quick order list which will be touched on later in the proposal.

When you are done adjusting your order, click on check out.

Roasted Chicken Rice

Classic chicken rice stewed
with chicken stock and
ginger, with roasted chicken

. 3 portions left
Here you can adjust =

some parts of the S Here you can
dish :’> o= save the
No cucumber order to

quick order
Add to quick order? 4::

QTY
Choose the

quantity => How many you want

A v

Clicking on the check out button will lead you to the confirm order page, here you can check over if the

order is correct, if the total price is correct and to check if the address is also correct. You can also apply a
voucher code if you do have one (vouchers are added to the app to incentivize new users to use the app ).
Once checking that everything is correct, you can click order up and you have successfully ordered a meal

from a home chef.

Confirm Order Check if your

order is correct

1X Roasted Chicken rice

MDY e e (CUNI | You can apply

voucher here

Total: $4
Address

L=

This is the order successful page, it also states how long the meal will arrive



Order Has Been
Receievced

f

y

Time estimated for
food to arrive :$

For pre orders everything is the same up to the order details page where it will ask for the preorder date
and time. You will realize there’s no option for quick orders, as quick orders will be mainly used for smart
watches for quick and fast ordering, so pre-orders on a smart watch may not be very effective especially
since the watch is small

v = 4 N
Wrid
Sheperd'’s pie

A pie made with meat,
potatos, carrots and
love

Pre order on

D/M 00:00

QTY

How many you want

| |

The confirm order page for pre orders will also show the date and time for the dish to be delivered as well

Confirm Order
: . 2x Shepred pie
The date and time is l > On 26 May 5pm

also here to confirm
the delivery’s date

Total: $16

3. Favourites

This is where you can store all your favourite stores in a list that you love ordering from so that you
won'’t lose the store when you want to order from the store again



You can add your favourite stores to your favourite list by clicking on the heart icon

Here is to access your

% favourite list

Here is to add a store to

QO | hemvourielist

You can also access the favorites list by opening up the hamburger bar

=) Favourites

This is what the favorites list looks like, you can then click on a store and normal as per usual.

Julies pies
Pre Orders

Shrimps home
MTO

4. Add, delete, and pick and switch the payment

One of the persona’s I interviewed mentioned to me that a pain he had is to unable to add new
cards, delete old cards, and being unable to pick which payment he wanted. Thus, [ implemented
a function that will help with this.

With this function, you are able to add new payment options, pick which payment option you
want to use, and delete payment options



When signing up, the app will prompt for your payment details.

Step 3

Insert payment
details:

£12345678 123
expire date: 10/7

To check your payment details, click on the hamburger bar and click on payment details

Favourites

Quick Orders

Address

S====) Payment Details

It will then show this page where it shows the multiple cards, you can select which card the bill
will charge by clicking on the grey circles. By picking the selected card, the app will by default
charge the selected card. You can delete the card when clicking the trash can

X Payment X Payment

i | @ Sr2345678 W

delete payment delete payment

() B9312345678

® S26371567 @ | O B26371567 W

delete payment delete payment




You can add a new payment as well, by clicking add payment and it will show you this page

X Payment

X Payment

@ 5312345678

() 6326371567

To add
payment click
here first

— A

5. Add Reviews

@ | Insert payment
delete payment d etails:

W |3 27464689 132

delete payment

Expire date:
10/7

TN

X

=

Payment

BZZT!

For users to trust buying from home chefs, there should be a way to see reviews and feedback on
their profiles. You can see reviews on profiles by clicking the review tab. Home chefs can also take the
reviews as feedback on what they can improve on as well



Loy R
e

@Mings 4.4
Chicken

Products @ Reviews = About

Nick
¥¥5 Good chicken

Asuka

73

Nicle

75 | liked it alot
James

¥r3 Its alright

You are only allowed to review a shop after successfully ordering a meal from them, to keep it fair. To
leave a review, open the hamburger bar and click on the feedback/review

Favourites

Quick Orders

Address

Payment Details

ﬁ Feedback/review

Log Out




Then pick and click on one of the past orders you want to review

X Review past orders

Julies pies
2x Shepherd's pie

Shrimp’s house
1x shrimp fried rice

Then you would be shown a page where you can rate the dish you ordered out of 5 stars and if you want
you can also add your thoughts about it. After being done with the review, click on submit and there will
be a page showing that your submission is successful

~ Shrimp’s house
shrimp fried rice Submitted
ai Y succesfully

Here you can
rate the dish
out of 5 stars

me==) Rate: Y

Review:

Enter your thoughts
about the dish u ordered
here

Here you can
rate the dish
out of 5 stars




Smartwatch functions

For the smartwatch, since the smartwatch is small, there are limited functions compared to the mobile
phone. For example, you can’t browse for foods as it’s too small to see and type to search for food, you
can’t pre-order items from stores and you can’t make an account on the smartwatch. The reasoning for
not being able to make an account on the smartwatch is to quicken ordering food on the smartwatch since
the smartwatch is small, mostly used for convenience and to make the app feel less cluttered. All settings
such as payment details and address, can be done on the mobile version, thus when placing an order, the
app automatically charges the card which was chosen and can be edited in the setting, and for the
address, the food will be sent to the address which is placed in the setting in the mobile app’s settings.

1. Quick orders

Since the smartwatch is small and mostly used for convenience I decided to make a function that
can easily order your food in 4 taps.

How to set an easy order for your smartwatch?
As shown earlier, for made-to-order dishes, after editing your meal and adjusting a few things
like quantity, you can save this order to quick order

—

Roasted Chicken Rice

Classic chicken rice stewed
with chicken stock and
ginger, with roasted chicken

Here you can adjust 3 portions left
some parts of the Here you can

; No Chili
dish ﬁ save the

No cucumber order to

Add to quick order? :

quick order

Choose the QTY

quantity ﬁ How many you want

To access check and look at quick orders on mobile, click on the hamburger bar and click quick
orders

X Grace Foo

Favourites

mas) Quick Orders



The quick order list would look like this.

X Quick Orders

1X Roasted chicken rice
e No Chili @
e No Cucumber B Spors 208

1X shrimp fried rice

debotn guck order

Here is to delete
the order, if you
no longer want it
in your list




How do you place a quick order on your smart watch?

Firstlog in and tap Quick orders.

% v+ History

Then pick one of the dishes you previously added as a quick order. ( for this example I will pick

the roasted chicken rice
X Quick Orders

1X Roasted chicken rice
« No Chili
* No Cucumber

1X shrimp fried rice

The app will immediately skip through the details and go to the confirm order page.

And after clicking Order up, your order has been placed, in just four easy steps

x Confirm Order
Qtn:

Roasted chicken rice
1X « no chili
= no cucumber

Apply
voucher:

Total: $4

Enter voucher here

—



2. Vibration to notify user’s

The smartwatch will vibrate on the user’s wrist to help notify the user that the food has arrived

BZZZT!

1. Beingable to quickly order past orders you have ordered

If you are in a rush and want to order the exact same thing you ordered in the past, you can order
it quickly by going into history

When you click on history it shows your past orders, in this instance its just one bowl of prawn noodles,
you can click on the order and it will immediately show you the confirm order page. Click on order up and
the order is complete

& Quick Orders

X Past orders

Shrimp’s home
1x Prawn noodle




x Confirm Order

Qtn:

X Prawn noodle
Apply
voucher:
Total: $4

3. Favourite
Here you can look at your favourite stores from the favourite list, and order a meal from it

Favorite shows all your favorite stores that you have put in this list. The list can be adjusted in the mobile
version. For the smartwatch, you can tap and open the favorites list and put a order. You can find your
favourite in the hamburger bar ( stores with pre-orders will not be shown )

Click on favourite

ﬁ Favourite

Quick Orders

Address

And click on the store you want to order from

Shrimps home

Pick a dish you want from the store, click on it and you will land on the confirm order page. Then place
the order, and click order up and the delivery is done



Shrimp fried rice $5
Made with shrimp, rice
eggs and vegetables

Prawn noodle $5
Made with shrimp, pork,
vegetables

x Confirm Order

Qtn:
1X Prawn noodle
Apply
voucher:
Total: $4
Ordering food on the mobile app
’ Log in ‘ click on food Browse pick pick a dish adjust the dish confirm the order
intended delivery store you want T e has
user L1 . 2 g ® been placed
journey successfully
’ Log in ‘ click past oxrders ’ pick a dish adjust the dish confirm the oxrder
: you want i
I . : Oxdexr has
L s L e L been placed
successfully
Log in click hamburger Click on pick a favourite pick a dish confirm
bar favourites store to buy from order
! Order has
ry r'y Py Py Py

been placed
successfully




Log in click hamburger Click on pick a quick order confirm
T bar quick oxrders ; order
: : ~ Order has

. . . e . been placed

successfully

Ordering food on the smartwatch

Log in click order pick a quick order confirm
; ; order
Intended : | . : Order has
user e ® ® been placed
journey successfully
ick a order you
; click 3 et confirm
Log in hi ) ordered in the
: aLeey past order
; ] : : Order has
® 8 ® L] been placed
successfully
. click quick orders
Log in click . pick a quick confirm
: hamburger | order order
: button § : : Order has
o @ ® ] ® been placed
successfully
= .. click pick a store
; click i from ick a dish ‘ fi
Log in favourite your pick a dis confirm
, hamburger ||~~~ || fayourite list —— order
i button : - : T Order has
r'y Py Py [ 'y

been placed

successfully

Persona

For this project, I decided to interview two people to represent the two different users who will use the
app.

One named Julie Yee, who lost her job as a cooking teacher during covid, who then turned to being a home
chef to support her family during those tough times



The second person being Joshua Foo, a digital payment business project manager who works at food
panda and also frequently uses the app as well

Julie Yee’s Persona

“It is tough, but
I love what | do!”
Julie Yee Adaptability

Personal Traits

¥ 70%

Curiosity
Open-minded

Analytical

Me Time

Browsing the internet, watching
YouTube, looking for new recipies to
learn

& Age: 52

' Marital Status: Married

:
Julie Yee ¢ wstonsiosmor

/S‘; Annual Income: $85,000

Home chef/ cooking <4 Education: Bachelor in food
teacher ;

science

DIDIIIIIIIIIIIIIIIIIIIPIIIIIIIIIIIIIIIIIIIIDIDIIIIDIID D)D)




Joshua Foo’s Persona

CUSTOMER PERSONA

Joshua Foo

Project Manager

|ﬂ[ Age: 28

: Employer: Food Panda

Annual Income: $72,000

Joshua Foo is a digital payment
buisness project manager at food
panda, which overlooks over 11
countries. He also frequently uses
food panda and other delivery
services

Needs

\_/ can see what | ordered in the past
and order again

Delete tokenized cards, on my

— profile and select payment method

| like to see my order history where |

Personal Traits

Patience Sy
(eessssss—— )

Flexibility v70%

(o——

Problem-solving 756

(c——

Frustrations

—
Working with toxic

colleagues

—{> Short deadline

Free Time

Love to watch movies, tv
series and explore new food
and cultures




Empathy map

Julie Yee’s empathy map

They saw
Facebook posting
and chefs what's
app menu posting

Chef menu

changes daily,
people said
there's variety for
home cooked
foods

no business, cannot
support their living
and family

Joshua Foo’s Empathy map

their open to try
however need

couple word from
mouth to trust

these home chefs

How can this app be
competitive in a
market compared to
other current
service providers in
the market

unable to
delete my
previous card

or add new
card

Think and feel?

Chef feeling will be anxious
if no order. Too much
orders, she will be worried
that she may not be able to
cope up with orders.
Sometimes feeling
frustrated and anxious

Chef what's app her
students and customers to
let them know what she
making for sale.

She also advertised on
Facebook too to create
awareness and orders

Say and do?

Gain

Think and feel?

What are the different
merchants being listed
on the platform and
how much discount
they can get from this
app or whether it is
trust worhty

proving customers
seamless ordering way
to skip a queue and
food being delibered in
the house, without
gettin gout of the
house

Say and do?

Gain Select my
favourite orders
again with easy to
make an esasy
transaction

Others online orders.
But chef gives personal
service. Delivery and
collection or go to
home to cook if orders
above $300-400

business

brings
income

They see food

appealing,
reputable
brnad, which
offers discounts

being able to
support home
chefs and the
local community
all onone
platform



A day in a life of...

A day in a life of a home chef

7:30 Wakeup 8:30 go to
market for

groceries

8:00 breakfast

9:30 prepare
ingrediants for

orders\ ‘

11:30 cooking

orders i
/

14:30 lunch 16:30 prepare 17:30
dinner orders cooking
dinner
orders

12:30
customers
collectthe N 1
orders from
her

18:30
20:00 have
customers . ;

_ dinner with
collecting famil
their dinner Y
orders
21:00 prepare 22:00 Relax and rest, 23:00 sleep

ingrediants for
tomorrow

Gyt

watching videos




A day in a life of a project manager who works at food panda and often uses food panda

A day in a life of a project manager at food panda who
frequently uses food panda

9:50 Login into email
and communication

office
channels and reply
accordingly

11:00 First 11:45 Order my 13:00 Lunch
meeting with the 8 food via foodpanda
APAC tea

8:30 Wakeup 9.15 commute to

14:00 Back || 15:00 Call 18:15 commute

towork % \A with the % home
(< +) ’,
data team

A day in a life of a project manager at food panda who
frequently uses food panda

18.50 reach ~ 19:30 have dinne‘r
with family



Wire frames, low fidelity, and more
Wire Frames of mobile app

Fresh Fare

Log In

Don't have an account click here

iPhone 14 Pro Max — 6

y

Listing Reviews  About

Mame ' Y
Decsription | |
here Vi
o —
Name 7 7_“‘\.
Decsription |

here AN s
$5 o

Open/close store

e ™

/ N
| Open Close)
e /
Orders
I'nse_rt order fiere image of the dish
for: jaspar
I'nse_rt order here image of the dish
for: jasper
I'nseyt order here image of the dish
for: jasper
Y TN

Log In
username

(" Password

| leg in .

iPhone 14 Pro Max - 7

Food name
Desciprtion

stock left

option 1

option 2 |

quick order?

Confirm order

Alerts

Delivery driver has arrived
insert order
for: customer

Delivery has arrived the
customer
for: customer

Delivery driver has arrived
insert order
for: customer

| Setting up \

Stars

Stars

Stars

.n.eglster Food delivery your Food name
username \ \ kitchen MTO
Password

. Past orders

..Re enter . . Food name

\ MTO
register
Fﬁod name
MTO
iPhone 14 Pro Max - 8 iPhone 14 Pro Max - 9
confirm order
- i Order accepted!
Order
voucher order will be there
in 30 minutes
total £15
Confirm order * Confirm order
New product o
- ™,
N i 3\
add image 5 .
S S
@JulieKueh
Lisitngs Review  About
Pre order/ MTO  Price
Insert dish here  jmage of the dish
‘ | price
Description Insert dish here  jmage of the dish
price
Insert dish here  jmage of the dish
— price
serve up




Low fidelity for the smart watch

Colour palette and reasoning

I decided to use this color palette as Red and yellow are usually associated with food and or chiefs as it
evokes the tastebuds and stimulates people’s appetite. The two colors are also very effective in grabbing
attention due to their bright colors.

Figma mobile version:

Figma watch version:

https://www.figma.com /file/a9WmRF71QWxGVpmASnlkU9 /smart-watch?type=design&node-
id=0%3A1&t=NcsfTfpoZeZ6egCW-1


https://www.figma.com/file/QgbKxqqQisRZFirpV5z84G/assignment1-phone?type=design&node-id=2%3A2&t=7hbScnfnzQXAi4L8-1
https://www.figma.com/file/QgbKxqqQisRZFirpV5z84G/assignment1-phone?type=design&node-id=2%3A2&t=7hbScnfnzQXAi4L8-1
https://www.figma.com/file/a9WmRF71QWxGVpmASnlkU9/smart-watch?type=design&node-id=0%3A1&t=NcsfTfpoZeZ6egCW-1
https://www.figma.com/file/a9WmRF71QWxGVpmASnlkU9/smart-watch?type=design&node-id=0%3A1&t=NcsfTfpoZeZ6egCW-1

Video Demo

https://ivid2.np.edu.sg/media/DUX Assgl P03 GraceFoo demo video/1 15xwlk

References and links

https: //www.facebook.com /groups/sharefood.sg/

https: //www.facebook.com/groups/Sghomecookfood/

https: //www.merriam-webster.com/dictionary/fare
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